[image: image1.png]





CEMS relaunches European Business Forum to voice the European perspective in the global management debate

October 2005. CEMS, the Community of European Management Schools and International Companies, is pleased to announce that it is relaunching European Business Forum (EBF) – a quarterly publication that promotes debate on global management issues facing European businesses. Previously run as a joint venture between CEMS and PricewaterhouseCoopers, CEMS has now taken over EBF and has entered into a partnership with Caspian Publishing to accomplish the ambition for EBF to become the ‘Harvard Business Review’ of Europe.

The relaunch of European Business Forum
CEMS, an alliance of 17 leading European business schools and 47 corporate partners, has teamed up with Caspian Publishing, one of the UK’s leading business magazine publishers, to relaunch European Business Forum (EBF), a publication that brings together resources from both the corporate and academic worlds in a highly respected management magazine. 

The new EBF will continue to combine managerial relevance with academic rigour, providing a distinctive European voice in the international management debate. EBF offers a unique perspective on today’s business agenda. Designed to bridge the gap between business and academia, the depth of the CEMS academic and corporate network offers a unique perspective to today’s biggest issues in international management. 

CEMS’ ambition is inextricably linked to the three core values associated with EBF: academic rigour, business relevance and editorial independence. Therefore, contributions are not limited to CEMS member schools: EBF is an entirely independent publication that seeks to publish the highest quality content, irrespective of its origin.

The first issue: Is Europe losing its innovative edge?

The relaunched EBF will be split in to three distinct sections. A debate section will feature a series of opinion pieces from leading business leaders, academics and policy-makers all focusing on a central issue. In the autumn issue, Günter Verheugen, vice president of the European Commission and other leading experts such as Eric Von Hippel from MIT Sloan debate whether or not “Europe is losing its innovative edge?”

The main section of EBF, called ‘In Depth’, features a series of papers on original research or analysis. Highlights of the autumn issue include a paper on “Why good companies fail?” Jagdish Sheth of Mory University and Rajendra Sisodia of Bentley College shed new light on corporate failure and explain why the average lifespan of a company is steadily declining. 

The third section is all about ‘leaders’. Featuring a series of interviews/profiles with leading CEOs and management gurus, the autumn issue includes a look at Gill Samuels, Pfizer’s former executive director for science policy in Europe and the “woman who invented viagra”, and Jean-Philippe Courtois, president of Microsoft international.

Commenting on the relaunched publication, EBF’s Academic Editor Professor Bodo Schlegelmilch says: “Business executives and academics around the world cannot afford to rely exclusively on the US for new business perspectives, practices and ideas. EBF brings together thought provoking contributions from business practitioners, managerially relevant academic research and business insights from advisers and provides them with a strong European voice in the international management debate.”

Europe’s most exclusive business readership
European Business Forum has a significant, unique audience of European business leaders at the most senior level. Over 80 per cent occupy positions at board level – CEOs, CFOs, CIOs and COOs – the key senior decision-makers and vitally important influencers in the buying chain.  EBF has an audited circulation of 24,413. The magazine is read by many business school academics and students and is considered recommended reading.

Jonty Summers, publishing director, Caspian Publishing says: “EBF offers a unique perspective on the issues that occupy the minds of senior business decision makers globally. For the European manager with a knowledge-hungry outlook, the publication’s uniquely relevant, high-level editorial positioning is certain to strike a chord.”  

Editorial Committee

An editorial committee is responsible for the strategic direction of EBF. It meets twice a year to determine and maintain the editorial positioning, policy and direction of EBF. 

The committee is chaired jointly by the Academic Editor of EBF and the Editorial Director of Caspian Publishing.
The Editorial Director is Stuart Rock, Editorial & Publishing Director and co-founder, Caspian Publishing Ltd.

The Academic Editor is Professor Bodo Schlegelmilch Chair, International Marketing and Management, Vienna University of Economics and Business Administration (WU-Wien), and Dean, WU Executive Academy.

The other members of the committee are:

Professor Valter Lazzari, Professor of Banking & Finance and MBA Director - Universita Bocconi, Milan, 

Professor Bertrand Moingeon, Professor of Strategic Management, Associate Dean of Executive Education - HEC, Paris, 

Professor Alfons Sauquet, Vice Dean of Research - ESADE, 

Professor Steef van de Velde, Professor of Operations Management & Technology - RSM Erasmus University, Rotterdam, 

Professor Flemming Poulfelt, Vice Dean - Copenhagen Business School, 

Morgen Witzel, Honorary Senior Fellow - School of Business & Economics, Exeter University,

Kate Pritchard, Managing Editor, EBF
For more information: www.ebfonline.com
Press contact: Andrew Miller at Noir sur Blanc. Tel. +33 (0)1 41 43 72 78.
E-mail: amiller@noirsurblanc.com
CEMS is a strategic alliance of academic and corporate partners founded in 1988. After selection, students follow the CEMS curriculum to obtain the CEMS MIM, a pan-European standard of excellence in management education recognised throughout Europe. Central to the success of CEMS is the fact that all partners contribute to the definition and the teaching of the curriculum as well as sharing other common activities including research.

Please find below a list of CEMS academic and corporate partners:

Academic Members:

Austria 
Vienna University of Economics and Business Administration

Belgium 
Université catholique de Louvain

Czech Republic 
University of Economics, Prague

Denmark 
Copenhagen Business School

Finland 
Helsinki School of Economics

France 
HEC, Paris

Germany 
Universität zu Köln

Hungary  
Corvinus University of Budapest

Ireland 
Smurfit School of Business, UCD

Italy 
Università Luigi Bocconi

Norway 
Norwegian School of Economics & Business Administration

Poland 
Warsaw School of Economics

Spain 
ESADE

Sweden  
Stockholm School of Economics 

Switzerland 
Universität St. Gallen

The Netherlands 
RSM, Erasmus University, Rotterdam

United Kingdom 
London School of Economics (IIM)

Associate Academic Members

Argentina 
Universidad Torcuato Di Tella 

Brazil 
 
Fundaçao Getulio Vargas-EAESP 

Canada 
Richard Ivey School of Business, University of Western Ontario

Mexico 
Tec de Monterrey

Corporate partners;
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REUTERS
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SHELL
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